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I like to consider the American fast food industry came up very creatively, as they started to rise slowly in the Emergence stage. Large current companies that are entering the industry are helping to make it become legitimate. It would be difficult and small to initiate with multiple competing businesses and because there would be great deal of technological innovation and creativity. Considering in the growth phase, I assume that North America would dominate the fast food industry. The products coming from the industry would attract even an extended market leading to rapid growth. The target would not be on creativity and innovation, but rather on the implementation of marketing and sales, because fast food would’ve then becomes dominant already at this stage, as described above. I also suppose that product standardization would bring about economic sales.
To prove that the fast food industrial production is in a maturity phase, we consider the text that explains the market being stagnant and it being extremely difficult for startup businesses to meet the industry which leads the growth of it to become immensely slow. Competitive motivation is currently extremely strong to the point where competitors have little to no chance to show their competitive aggression towards the competition. As noted in the article, "Each fast food business is trying to make itself look better and charge less for its food in order to win more customers. Analyst expect the fast-food industry to grow modestly this year." Comparatively, businesses are now attaining steps that involve high pricing items In order to take customers away from the game of cheap competition. This allows the businesses to gain increments and make improvements. It is also noted in the article that "McDonalds started selling better coffee as a challenge to Starbucks." McDonald’s ‘McCafé’s line-up has made an approximate 6% of sales in the United States. Despite this, the US growth is restricted to a certain point as the market tends to be immersed. This is again an example of the new methods that businesses make of use when dealing with this type of critical evolution. Another important note to make in the article that shows the industry being in the maturity stage is the effortful advertising done by the companies. The article states that McDonald's budget expenditures grew by 7% the previous year, in the effort to improve their productivity.

