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***DUE NEXT WEEK: GROUP PROJECT LOGO AND COMPANY NAME
- app for sopping take pictures of a shirt and app will tell you where the shirt is available around you and compares prices.

The art and science behind marketing

Marketing creates value for customers ex. Apple
-> costumer pays premium but remains happy.
Covering needs to wants ex. Clothing 
4 types of utility
form
time
place
ownership
Marketing is a cost, however without marketing a company will not exist.
activities maketers perform to create customers:
identifying needs
design product to meet needs
communicating info to buyers
make product available
price to max sales and profits
provide follow up services
Five eras in the history of marketing (each start up goes through each of these eras when developing a product)

Todays Global Marketplace

Marketing Myopia (not limiting your companies success by how you market it) 
Marketing in Not- For-Profit organizations
-generate revenue 

Nontraditional marketing  

Beyond transaction-based marketing- exchanging of products. (bad)
Relationship-marketing- creating regular loyal clients is good 

Developing Partnerships and strategic Alliances

Costs and Functions of Marketing 

Ethics and Social Responsibility
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