Chapter Two 
Methods of Personality Research and Assessment 

Systematic Observations:
· Cases studies, correlational studies and experiments 
· Differences: 
1. The types of observations made 
2. The circumstances in which the observations are made 
3. How the data from the observations are examined 
Case Study 
· Case Study: Research method involving detailed qualitative descriptions of the behavior of a single individual  
· Detailed qualitative description of the behavior of a single individual 
· More in-depth and richness of information (more than the other two)
· E.g. there was study done on children and effects of TV. violence on them 
· One wrote death letters to his principal because he seen it on TV. 

Correlational Study 
· Correlational Study: Research method that examines quantitative relationships between two ore more variables for a group of people observed under the same condition
· Examines quantitative relationships between two or more variables 
· Variables: Factors, characteristics, or events that man assume a range of values 
· E.g. there are numerical evidence that supports that TV violence and aggression for children in general
· E.g. students at high-school students at Maryland were asked to indicate what shows they watched when they air and how violent they are & overall how violent they are (scale 0-2). Thus it shows a correlational between the two 
· Does not prove that the TV show causes the violent behavior 
· It only shows the frequency between the two 
Experiment 
· Experiments: Research method that examines the quantitative cause-and-effect relationships between one or more independent variables and one or more dependent variables 
· Causes a change in a persons behavior 
· Cause and effect can be proven better in experiments 
· E.g. Help and Hurt experiment
· The experiment shows that there was strong correlation between the children who watched the violent programming and how much they “pushed” the hurt button 


Ethical Considerations in Psychological Research 
· APA code of ethics
· There are responsibilities and expectations that psychologist have to do  
· Maximize the information gained and minimize the harm to subjects 
· Confidentiality of Subjects: Ethical guidelines by the American Psychology Association stipulate that the privacy of research subjects by rigorously protected 
· Deception: A research techniques by which subjects are deliberately misinformed about the nature and purpose of a study. Ethnical considerations demand that deception y avoided whenever possible or, when used, expediently corrected 
· Informed Consent: Subjects in a research study must be told about the nature of the research, as  well as their rights and responsibilities  as a subject before beginning and their participation 
· Debriefing: The systematic explanation of the purpose and methods of research given to a subject after his a her participation is completed 
· Before a research project can start they need to go the broad (IRB-Institutional Review Board) 
· They have to make sure its worth it and its cost efficient 
· It is impossible to inform subject of a naturalistic 

The Experimental Method 
· Experimental Method: Research method used when performing an experiment. The method involves some direct manipulation and control over extraneous variables 
· True experiment 
· 1. A factor is hypnotized and the behavior is studied 
· 2. All other possible factors are help constant 
· Independent Variable: In an experiment, the variable that is symmetrically varied by the experiment and is expected to influence the dependent variable 
· E.g type of tv programmed they watched 
· Dependent Variable: In an experiment, the subject’s behavior that is measure; it is expected to be influenced by (depend on) the independent variable  
· Cause by and effect on
· E.g. the amount of times they push the hurt button 
· Experimental Group: In an experiment subjects who are exposed to the independent variable (control group) 
· Control Group: the group that does not receive the treatment being examine but is like the treated group is every way
· The difference in the two, are which programmed they watched 
· Confounding Variables: Any factor that may have been permitted to convey with the variable of interest (or dependent variable) and there by jeopardizes the validly of interpretations 
· Random Assignment: designing treatment groups for subjects in such a way that every subjects has an equal likelihood of belonging to any group at the outset 
· Minimize the confounding variable 
· Match Random Assignment: subjects are assessed and paired based on similarity on a relevant characteristics then, randomly assignment to treatment group study 
· Subjects are tested first before they are randomly assigned 
· Provides a control (holding a consent to conditions under the observations are made)
· Shows the cause and effect relationship 
· The average showed that the kids who watched the aggressive t.v. were more violent but how much more varied 
· Experiments are artificial 

The Correlational Method 
· Correlation: 
· Co-joint relationship
· E.g. the relationship between sitting at the front of the class and high grades 
· We want to know 
· The strength of the relationship 
· The way the variables relate 
· The magnitude of the correlation tells us how well one variable can predict the other 
· The direction of the correlation 
· Direct/positive correlation
· High Y & low X  Low Y 
· Smart parents have smart kids 
· Inverse/negative correlation
· Low Y and High X  High Y 
· Age and reflexes 
· Data are represented on a scattered plot 
· The closer they are to making a straight line the closer the correlation 
· Positive: bottom left to top right 
· Negative: top left to bottom right 
· Correlation Confident
· Is a numerical index of correlation between two variables 
· Range from +1.00  -1.00 
· Disregard the + and – sign 
· 1.00 is a prefect correlation



Correlation Method Vs. Experimental Method: 
· Advantages 
1. Some variables are impossible to vary systematically 
2. Collecting data is more natural in a correlational study 
3. Allows the researcher to examine large amounts of variables on time 
4. More economical (times, effort and expense) 
· Limitations
· Cause and effect can not be drawn
· Directionality Problem: 
· E.g. Longitudinal Studies: data collected over a long period of time
· Temporal Procedure: sequences of occurrence – specially, in science a cause must occur before its presumed effect 
· Third Variable problem: when two variables correlated, neither may cause the other, but rather another (third) variable may account for both variables 

Statistical Significance: 
· Statistical Significance: An estimate of the likelihood that a particular research findings occurred by chance by convention, a result must  have a chance likelihood of less than 5 in100 to be called statistically significant 
· Sample: small group of people 
· Population: larger group of people 
· More efficient to study a sample 
· Researchers generalize what the population would be 
· (p. <.05 5% (or, 5 in 100) 

Case Studies: 
· Deals with abnormal personalities 
· Life History/Narrative: another term for history records 
· Direct observations of their personal histories 
· Advantages 
· Great deal of examining a single personality 
· Natural setting 
· Limitation: 
· Does not specify the observations made 
· The study can not be repeated (Natural Setting) 
· Cause and effect can not be made 
· Mostly retrospect’s reports (usually inaccurate) 
· Family members/ friends tend to forget what really happened
· Qualitative rather than quantitative
· Difficult to generalize  



Meta-Analysis:
· Meta-analysis: any set of rules used to systematically combine and evaluate a collection of research outcomes on a single topic 
· Replication is key in science 
· File drawer problem: not having enough statistical evidence 
 
Personality Assessment Sources of Data:
· Self-report Personality Inventory: specialized questionnaire made up of statements that might not apply to everyone 
· Answer the question as “true” or “false”
· Scored on scales 
· Norms: Quantified information about the responses and range of responses that characterize large samples of subjects for a particular assessment instrument 
· Normative Sample: A large number of scores gathered for the purpose of describing the distribution against which individuals scores can be compared 
· Reliability: Measure of the repeatability” of stability of a test or measure pre
· Validity: The extent to which a test or measure taps what it is intended to measure 
· Empirical Keying: A method of test constructions in which items are selected on the basis of their demonstrated predictive power rather than their content 

The Minnesota Multiphasic Personality Inventory 
· S.R. Hathaway made the Minnesota Multiphasic Inventory 
· Collected: various psychiatric examinations, forms and procedures, textbooks, previous inventories 
· Compared diagnostic group and normal group 
· 500 statements: attitudes education, general physical health, sex roles, mood, morale, vocational interest, fears and preoccupation
· Provides trustworthy scales 
· Scores are measured (0-9)  
· Personality Profile: the resulting graphic image produced by plotting scores from personality assessment device on a specialized graph based on existing normative data. This yields an image an image that can readily be understand in terms of typical and deviant scores 
· Eg. Can predict which women have been abused and sexual assaulted 
· Eg. Couples with the same MMPI profile 
· Psychiatric symptoms can be predicted  (a guess on a group of people)
· The MacAndrew Alcoholism was a scale 





Personality Inventories 
Rating 
· Direct observations 
· Scale (0-10) 
· Can be used for serious bias 

Nominations
· Over a long period of time and many people 
· High in cost, requires a lot of time 

Composite 
· Multi-method Approach: to ensure that the findings are valid 
1. Staring with a carefully constructed personality inventory 
2. Obtaining both peer ratings/self-report ratings on the variables assessed by the inventory 
3. Averaging the three separate assessments 
· Some people don’t act the same as they say they do
· E.g. many hotels said they would not serve Chinese families in their hotels (1945)  but did 

Faking on Personality Inventories 
· They want a desired impression 
· Response Sets: Characteristics and consistent ways of responding to personality test items, regardless of what they say, taken to reflect distortion 
· Response Acquiescence: The tendency to agree with personality test items, regardless of their content 
· Response Deviation: The tendency to answer personality test items in uncommon direction 
· Social Desirability: which means answering items in the most socially accepted direction, whether the answer is correct or not  
· Forced-choice inventory: respondents choose two options to describe themselves 
· Some psychologists don’t believe in self evaluations other look at how subjects respond not what 
· Response Styles: are personality dimensions 
· desireable traits: dominace, responsibility, statues, cooperativeness, agreeableness and objectivity 
· [bookmark: _GoBack]Undersible Traits: social, introversion, neuoticism, hostility, dependency, anxity, insecurity 
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