Lec 1
Marketing – “…concerned with the identification of the demand for various goods and services and with the arrangements for the supply of these through efficient distribution networks”
Geography – “The study of the earth and its features and of the distribution of life on the earth, including human life and the effects of human activity”
Consumer trends:
· Mobility – greater territorial range of consumers, retailer overlap, multi-purp trips, two-tiered
· Income and Spending –greater wealth/income, less saving, more spending, polarization of wealth disparity, basic needs spending, economic slowdown
· Demographics –population aging, demographic composition shifts, pop. growth/shrinkage, geographic variation, level of aggregation, household sizes
· Market Segmentation –age, lifestyle, preferences, niche, new retail segments (new demands).
Retailing trends:
· Market Consolidation –efficiency, cost cutting, buying power, own brands, etc.
· Internationalization –escape tight regulations, seek growth in other markets (perceived saturation), long-term growth, emerging markets, often via consolidation, cultural considerations
· (within country differences still exist, not just between-country)

Inter-relations (between consumer and retailing trends):
· Mobility –consolidation, cost cutting, multi-purpose stores, many independent local stores eliminated
· Consumer typologies –can influence retail trends in the market
· Low population growth –can encourage internationalization
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