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Chapter 1 

· Business: An organized effort to provide the things that people need and want, and are willing to pay for. A business exists in order to satisfy those customer needs, and also to make a profit. 

There are 5 characteristics common to all businesses

1. Organization and effort: one or more people has to have an idea, and then has to put in time, thought, and effort into carrying out their idea, e.g. starting a tutoring business 
2. The intent to provide the things that people need and want: In order for a business to survive, people need to know what exactly their customers need to have or want to buy, e.g. food, entertainment, etc. 
3. The desire to satisfy customer needs: a business needs customers in order to survive

· Customers:  The people who need or want, and are willing to pay for, the things that a business provides. Some businesses refer to their customers as clients. A “client” is most commonly used to refer to people who use the services of a professional, e.g. a lawyer, an accountant, or an architect. 

4. The generation of revenue from sales: in order for a business to make a profit, they first need to receive revenue from its customers with whom they sell their product or service to. All businesses also have to account for expenses because without the cost to either make a product or provide a service, a business could not provide customers with what they want. A business can obtain its revenue in a variety of ways, likewise expenses can also be diverse and complicated. 

· Revenue: The money that flows into a business every time it sells a product or a service to a customer. 

· Expenses: The money that a business spends, to provide customers with products

5. The desire to make a profit:  The main purpose and motivation for a business to exist is to make a profit because the “profit” is the positive benefit of running a business. When a business owner creates and runs a business, the desire to make benefit is known as the “profit motive”, so in crude terms it’s the desire to make money. However, not all businesses are successful, many fail in making a profit when their expenses cost more than what they receive in revenue, this is known as “loss”. 

· Profit: The positive benefit from running a business. Profit = revenue – expenses. 

· The Profit Motive: The idea that people will give up their time, energy and money only if there is some incentive for them to do so. If there is no pay-back for their self-sacrifice and risk, rational people will save their time and money.

· Loss: When the revenues that a business generates are not sufficient to cover all of the costs and expenses involved in running the business. 

Businesses Vs Not For Profit Organizations

· Non-For Profit Organization: An organization that may provide products or services, and may collect revenue, but it’s not intended to make a profit. 
Places of worship, sports teams, clubs, and voluntary organizations all require time, effort, and energy to establish and keep running, however the main distinguishing characteristic of a business is that part of its core motivation is to try and make a profit. For this reason, Canadian universities are not considered businesses because they are not established with the intention to make a profit. Places like schools, hospitals, universities, charities, and cultural or religious institutions are all considered not-for profit organizations because they do not intend to make a profit. Instead they rely on government or donors to make up for the shortfall between revenue and expenses. 

Satisfying customer needs: What do people need and want?

All of the organizations, whether factories, shops, schools, and hospitals, that provide the things that we need or want are creating “products”. 
· Products: Things that result from human or mechanical effort or as the result of natural processes 
While the government is not a business (they do not exist to make a profit), Canada’s federal, provincial, and municipal governments all exist to provide healthcare, education, safety, security, and welfare to its citizens. The government uses tax dollars in order to obtain the revenue necessary to fund these activities. For this reason, organizations owned or funded by the government-raised taxes are often referred to as “public sector” organizations. 
· Public Sector Organization: An organization that is owned by the government, e.g. Canada post, Canadian Broadcasting Corporation (CBC), and Canadian Heritage (Museums)
Goods and services
· Goods: Products which are tangible, that is they can be held and touched
· Services: Products which are intangible, we cannot see or touch a service, but we benefit from the experience of receiving the service, e.g. safe streets, secure country, and provision of medical care
· Some businesses can only provide goods such as retail stores, while others can only provide services such as banks. However, many businesses can also provide a combination of goods and services. A good example of a business like that would be most restaurants. 

The Profit Motive - A Virtue or a Vice

Is the profit motive a good thing? Or is the phrase “profit motive” merely a polite way of saying “greed”? Why does the profit motive exist? These are large and, in many respects, philosophical questions that many famous writers and philosophers have tried to answer. 

Karl Marx 

· Famous writer who thought that that profit motive was a bad thing 
· Marx’s interest was the relationship between the people who owned a business, and the people who worked for the business 
· Marx referred to the people who start and own a business as “capitalists”, and the people who worked for the businesses as “labourers”. 
· In Marx’s view, profit was simply an expression of one group of people, the capitalists, exploiting another 
· Example: A labourer works for a capitalist where they are paid $10 per hour to make $40 worth of products in the same time interval. Each hour, the capitalist makes $40 yet the labourer only makes $10. To Marx this was a simple example of how one class of individual, those who owned the business, were exploiting another class of individual, those who worked for the business. 

· Marxism: The economic and political theories developed by Karl Marx. Marx argued that the owners of the means of production are a class of people who grow wealthy by exploiting the labour of others. 

Adam Smith and liberalists 

· While Marx saw profit as a manifestation of exploitation and greed, others have argued that the profit motive is merely a natural extension of human beings’ innate desire to fend for their families, feed their children, and seek material comfort.

· Believed that if humans were rational, than they will divert their time, energy, and money into some enterprise only if there is some payback for their self-sacrifice and risk. 
· If there was no profit available, the rational person would merely conserve their resources for personal use and no investment would occur.

· Liberalism: An economic and political theory that espouses that people should be left to pursue their own self-interest, without government interference. Liberalism assumes that people will make the choice to co-operate with others, because it is in their own interest to do so 

Risk and return

· Running a business can be very risky and difficult
· Between 2000-2009, about 95 000 Canadian businesses were created each year; about 260 businesses each day, yet an average of 88 000 businesses closed down each year
· Between 2008-2009, the world-wide recession led Canadian businesses to decline by 40 000 enterprises
· In the US, roughly 600 000-800 000 businesses are created each year and roughly the same amount close down each year
· Why did GM fail? (pg. 17-18)

Chapter 2 
· Factors of production: The basic building blocks that, in combination, are required to make a business, and produce things 

· Natural resources (i.e. raw materials)
· Labour (people)
· Capital (money and technology)
· Entrepreneurship (motivation of individuals to start a business)

1. Natural resources: Things found in nature. Resources that grow out of the earth or can be extracted from it, e.g. land, water, wood, coal, cotton, oil, and wheat

· Canada is the 6th largest supplier of wheat
· Canada has the 2nd highest supply of oil 
· Canada’s 3rd biggest business ranked by revenue, Suncor Energy extracts oil from northern Alberta tar sands 
· Domtar, headquartered in Montreal is the world’s largest paper company 
· Barrick Gold is the world’s largest gold mining company 

· Resource intensive: An activity that is predominantly dependent on the production or use of natural resources, e.g. farming 

2. Labour: The people who contribute their efforts to a business.

· No businesses can exist without people. Every business needs at least one person to organise and plan things, many Canadian businesses have only one worker, many have only 2 or 3, but no business can exist without at least one, even part time worker. 

· Labour intensive: A business or a process that requires a large amount of labour to produce its goods and services.

3. Capital: Money, or the machines and technologies that money can buy

· Capital intensive: A business or a process that requires a large amount of money, machines or technology to produce its goods and services.

Combining the factors of production and replacing people with machines 

· No business can exist without some combination of labour, natural resources, and capital 
· People began to be replaced by machines when the industrial revolution occurred from about 1760 to 1820

· Industrial revolution: A series of technological developments and inventions (many of them labour saving) that transformed the manufacturing, agriculture, mining, and transportation industries in the 18th century. 

· The industrial revolution was notable because of the speed with which a large number of innovations, many to do with the most important industries of the age, came within a short period of time 

· The rapid flow of technological innovations that occurred during the industrial revolution meant that many jobs that had previously been done by hand became obsolete 

· Thousands of people lost their jobs, the time and cost to make products fell so workers who were made unemployed by traditional jobs found work elsewhere in a rising industry, and as a result, the standard of living rose throughout Europe.

· The phenomenon of replacing human workers with faster, more efficient machines is called factor substitution

· Factor substitution: substituting one factor of production (for example capital) for another (for example labour) so that products can be made more quickly or cheaply 


4. Entrepreneurs: The people who are motivated to take the time, to incur the costs and risks, and make the effort to make something happen

·  A few decades ago it was widely understood that there were only 3 factors of production; natural resources, labour, and capital, however in the past 40 years, understanding businesses and how they thrive have come to change and a fourth factor was added: entrepreneurship 

· Labour, capital, and natural resources all come together to create the things that people need and want, however there is no discussion of who initiates the process or brings together the other factors. Businesses just don’t form on their own, thus businesses are created and managed by entrepreneurs
· Enterprise: A project or undertaking that requires energy and effort and whose outcome is uncertain 
· Entrepreneurship: The willingness or the motivation to take the initiative, and to accept the risk of failure in return for suitable gratification or reward 
The factors of production – A theory
· The existence of the factors of production is a theory.
· Theory: An idea, which is an attempt to explain something complicated, hard to understand, or hard to prove, e.g. big bang theory, the theory of evolution. 
· Some theorists suggest that there is a fifth factor of production: information. These theorists suggest that businesses need to collect vast amounts of information to understand and successfully meet the needs of their customers, and effectively use their natural resources, labour, and capital.  

Chapter 3 

Economics: The study of how people produce the things they need and want 
Economic System: The means by which a society produces and distributes the goods and services that its people need 
· Through its choice of economic system, a country determines the following:
1. Who owns the factors of productions 
2. Who controls the factors of production 
3. Who decides what needs to be produced 
4. Who decides how goods and services are distributed 

Economic systems: Planned Economies vs Market Economies
Planned economies: Countries in which most of the factors of production are controlled by the state
· An economic system where the government takes the lead role in owning and controlling the factors of production. In a planned economy, the decisions about what gets produced and how it gets produced are determined by a government plan 
1. Communism: An economic system where all the factors of production are controlled by the state, and where there is no private property, e.g. North Korea
2. Socialism: An economic system where the government owns or controls the majority of the factors of production and directs the majority of productive activity, e.g. Cuba, china, Vietnam
· Only the government has the power, the resources, and the motivation to provide a nation’s citizens with the important essentials 
· Virtually every constitutionally socialist country on earth that runs a planned economy allows for some private property and some private enterprise 
Advantage of planned economies: 
· Only the state has concern for all citizens. 
· Only the state can direct food, clothing, shelter, jobs and education to benefit society as a whole.
· Planners will make rational decisions in the best interests of the nation. 
· Only the state will ensure fair distribution of goods and services to all. 
Market economies: Countries in which most of the factors of production are controlled by individuals and where entrepreneurship and business ownership are encouraged. 
· A country with an economic system in which individuals make the decisions about what gets produced 

1. Pure capitalism: An economic system in which all of the factors of production are owned by private individuals. All economic activity is privately run, citizens pay no taxes, and the government imposes no regulations on business. 

· Capitalists are able to afford, create, and run businesses because only those with money are in the position to hire labour  
· In the absence of taxes, wealth will accumulate in the hands of entrepreneurs, business owners, and those who finance enterprises. 
· People who advocate for a purely capitalist system argue that wealth will flow to the shrewdest, smartest, hard-working people, thus pure capitalism rewards success
· Others advocate that pure capitalism encourages social Darwinism 
· Today, there are no purely capitalist economies 

2. “Mixed Market” economy: A country where ownership and control of most of the factors of production is in the hands of private individuals. However, the government provides a stable and conducive environment by providing public services, enforces laws, and provides regulation and oversight, e.g. Canada, US, UK, France

· In Mixed market economies, governments interact with businesses in three main ways: 
1. Governments impose and collect taxes 
2. Governments pass laws which regulate the conduct of businesses
3. Governments provide some products and services, occasionally in competition with private enterprise. 

              Advantages of Market economies 

· Individual business owners are closer to their customers than government planners. 
· Individual business owners have more current and better information, about what people in their towns actually need. 
· Individual business owners can respond quickly to better satisfy people’s needs. 
· Government control concentrates power and power corrupts.


Government as a collector of taxes

The Canadian federal government collects taxes for two main purposes:
1. To pay for the various services that it provides to Canadians  
2. To redistribute money from those who can afford it to those in need 

Personal income tax: Canadians pay taxes based on their annual income. The Canadian tax system is a progressive system. 
· Progressive taxation: A tax that takes a larger percentage from the income of high-income earners that it does from low-income individuals 

Corporate Income tax: Many Canadian businesses also pay taxes, on their profit. This source generates about 13% of the government revenues 
Sales or consumption tax: when you buy a product anywhere in Ontario, the Harmonised sales tax (HST) is applied at 13%. The revenues are split between the federal (which takes 5%) and provincial government (which takes 8%). HST generates about 11% of the Canadian government’s revenues. 

Employment insurance: working Canadians are taxed roughly 2% of their annual income to pay for the federal employment insurance program. Employment insurance provides temporary financial assistance to unemployed Canadians who have lost their job. EL represents about 8% of the government’s tax revenue 
 
Government as regulator
There are certain rules, laws, and regulations that every business must follow:
· The Canadian human rights act requires employers to ensure that all who are affected by their organization are treated equally regardless of their race, gender, sexual orientation, etc. 
· The Canada labour code sets minimum wages, and limits the number of hours most employees can be required to work in a day (8 hours), week (48 hours), and a year (minimum 2 week vacation) 
· The employment insurance act obliges employers to contribute to the employment insurance program 
· The competition act prohibits businesses from misleading advertising, or from making misleading claims 
· The consumer packaging and labeling act requires businesses to provide specified labelling information aimed at assisting consumers to make informed purchasing decisions

The government as a provider of services
· Crown Corporation: An enterprise owned and operated by a government (either federal or provincial) in Canada 

· Federal – CBC, Canada post
· Provincial – LCBO, Hydro one (electricity), OLGC (casinos) 
Read pages 53-62*** for some history stuff
· Nationalisation: The process by which a government assumes ownership and control of resources, businesses, or industries, running them with the intention of benefitting the entire nation 
· State-owned enterprise: A government owned organization that provides goods and services but does not seek to make a profit 
· Command economy: A synonym for planned economy, although one which implies a greater degree of authoritarianism
· Perestroika: The name given to a series of laws instituted in the Soviet Union in the 1980s. These policies reversed the economic policies of collectivisation and nationalisation put in place after the Russian revolution
· Privatisation: The process of transferring ownership of a business or an industry out from government control and into the hands of private owners

Chapter 4 
Market: The interaction of buyers and sellers, exchanging information about goods and services for sale
· The word “market” does not refer to the physical place or part of a town, rather it refers to the activities that occur in those places. 
4 different markets 
1. Perfectly competitive market – many sellers and lots of choice 
2. Oligopoly – Few sellers and limited choice 
3. Monopoly – Only one seller 
4. Monopolistically competitive market – Combination of the 3 above
The market system is intended to have several advantages:
· Entrepreneurs are permitted-indeed encouraged to start a business 
· Consumers are able to have some choice 
· Sellers are entitled to seek a profit 
· When buyers and sellers agree, both parties get what they want 

· Target market: A particular group of people who share a number of similarities – for example age, gender, income, location – and who have similar needs and wants and are identified by the seller as being most likely to buy a business’ products.

· Degree of competition: The various combinations of numbers or buyers and sellers, in a market. 

· A market with very many sellers
· A market with only a small number of sellers
· A market with only one seller 

1. Perfectly competitive market: 

A market with many sellers. With a large number of sellers, buyers have maximum choice and ample ability to shop around, or find a “better deal” 
·  A market characterized by a large number of small sellers. All sellers offer more-or-less the same product, for more-or-less the same price, and buyers have lots of choice
· In a perfectly competitive market all sellers are said to be “small” so no producer enjoys a large market share
· Market share: The percentage of an individual firm’s sales relative to the total sales within a given market. 

2. Oligopoly market: 

This is a market with only a small number of large sellers. In this type of market buyers have only limited choice and limited ability to shop around.  
· Only a handful of sellers (large marker share) yet not much choice
· Markets become oligopolies primarily due the existence of barriers to entry 
· Airline industries are oligopoly 

· Barrier to entry: The characteristic which makes a business or industry difficult, time-consuming or expensive to enter, or a product difficult, time consuming, or expensive to make. 
· One seller has developed a product and only few or no competitors have the knowledge, expertise, process, or technology to compete 
· Scale: size and money of the product, few competitors to compete if they don’t have the money

· Economies of scale: The capacity to reduce costs when producing a good or service in very large quantities 

3. Monopoly market: 

A market with only one seller. Buyers have no choice but to buy from the sole supplier or do without. Thus, all transactions are done on the seller’s terms 

· Natural monopoly: A business that for reasons of size, greater efficiency or exclusive access to resources or technologies, will always be cheaper than any of its rivals 

· A natural monopoly can produce its product more cheaply and sell it more cheaply than others, while yielding the same or greater profits. 
· In an industry that has a natural monopoly, rivals will eventually fail, leaving the monopolist alone
· Natural monopolies are discouraged, or sometimes broken up, by legislation because the government policy tends to favour competition and choice over the potential efficiency offered by a single monopoly seller
A monopoly may exist for a number of reasons: 
· A business has discovered a new or highly-specialised technology that no rival can duplicate;
· A business has bought up exclusive control of all of the raw materials, parts or supplies needed to produce a product;
· A business is so much more efficient and cost effective at producing a product that no rival can effectively compete 

· Legislated monopoly: A business that enjoys the exclusive right to sell a product or service in a given market because the government has given it that right, through the passing of a relevant legislation such as the LCBO

4. Monopolistically competitive market: 

This is a market that has elements of all three of the above. 

Examples: 
· coffee shops (Tim horTons, Starbucks, Second Cup) 
· hamburger restaurants (McDonalds, Harvey’s, Wendy’s, and Burger King) 
· sports clothes (Nike, Adidas) 

· Differentiation: business activities designed to convince potential customers that your product is different or better than your competitors’ products 
· Branding: The efforts by a supplier to get potential customers to recognise its name, colours, logo, or slogan, and therefore differentiate its products from those of all its competitors 

· If a supplier can successfully brand its product, then potential customers will be more aware of it than the offerings of the many smaller suppliers. 
· Customers will seek comfort and security in buying a product who name they know 
· Larger “branded” suppliers can gain customer loyalty, repeat sales, and perhaps charge more
Degrees of competition
	Perfect competition 
	Monopolistic competition 
	Oligopoly 
	Monopoly 

	
Features: 

· Large numbers of buyers 
· Large number of sellers 
· No “barriers to entry” 
· All sellers have small market share
· All sellers more or less the same 
· Products are not differentiated 
· All sellers charge (more or less) the same 
	

· 
· Large number of buyers 
· Large number of sellers
· No “barriers to entry” 
· Most of the sellers are “small” 
· A few sellers are “large” and better-known 
· Larger sellers can differentiate 
· Differences highlighted through “branding” 
· Most sellers charge (more or less) 
· Larger branded sellers can charge more 
	


· Large number of buyers 
· Small number of sellers 
· Barriers to entry 
· The few sellers are “large” 
· Sellers very aware of each other, match prices 
· Competitors differentiate through branding 
	


· Only one seller 
· Barriers to entry (natural or legislated) 
· Consumers have no choice 

	
Examples:

· Cartons of milk
· newspaper vendors 
· fruit and vegetables 
	


· Coffee shops (Starbucks vs. the rest)
· Hamburgers (McDonalds vs. the rest) 
· Sports clothes (Nike vs the rest) 
· Laptops (apple vs the rest) 
	


· Airlines 
· Banking (RBC, BMO, TD, scotia, CIBC) 
· Cell phone services (bell, TELUS, rogers)
	
Many utilities (electricity, gas, water supply
· LCBO



Chapter 5 – Measuring performance 
Gross Domestic Product (GDP): The total value of all of the goods and services that are produced within a country, during any given period. 
· Gross  = “large”
· Domestic =  “within the borders”
· Product = “what is produced”

· The first key measure of economic performance; how much a country has produced 
· Every year a country will produce millions of products, considering that every one of those items have a value, GDP provides us with a dollar-based measure of how much Canadians produce 
· Although most definitions of GDP emphasize the goods and services produced within “a country”, GDP is also regularly calculated for provinces, states, territories, as well as for cities. 
· The US has the largest GDP of nearly 16.8 trillion worth of goods and services (see GDP list pg. 86) 
· Canada is ranked 11th on the GDP list among 200 other country. Its GDP was 1.8 trillion worth of goods and services
Gross national product (GNP): Total value of all goods and services produced by factors belonging to a country
· Gross means “large”
· National means “belonging to a nation”
· Product means “what is produced”
GDP vs GNP
· GDP measures value of goods and services produced IN Canada
· Measures value of goods and services produced by Canadian organizations, anywhere in the world
Example: If Microsoft opens an office in Canada
· The jobs and revenue generated increase Canadian GDP (It happens here)
· The jobs and revenue generated increase US GNP (Microsoft is a US organization)

They are both:
· One big number
· Value of goods & services produced
· Measures of activity
GDP: Where activity happens, GNP: Who owns the organisation
Limitations of GDP – What It Does Not Tell Us

· GDP tells us something important about a nation’s economy: size 
· Size is all that the GDP tell us, GDP by itself, does not tell us whether a country’s output is growing or declining, it does not tell us whether a country’s citizens are, relatively speaking, rich or poor. 
· Also, GDP does not tell us whether all of the resources in a country, for example all of the workers, are being equally busy and productive
GDP Growth
GDP growth: The percentage change, from one period to the next, in the total value of the all the goods and services produced within a country 
· 85% to 90% of the world’s countries have increasing populations, and with increasing populations results more goods and services produced
· A growing GDP suggests that more businesses are hiring more people, to produce more of the goods and services that people need and want 
Recession-When the GDP Does Not Grow
· During the past decade, Canada’s GDP grew in nine out of ten years where in 2009, the GDP was 2.7% smaller than 2008 
· When GDP falls, a number of things may happen, perhaps fewer workers will be employed, alternately, Canadians will work shorter hours, factories may work fewer shifts, offices may close earlier 
· When GDP falls, it suggests that Canada’s businesses aren’t as busy making the goods and services that people want 
· A falling GDP is known as a recession 
Recession: Two consecutive quarters (two periods of three months each) when GDP shrinks 
· Great recession of 2008-2009 
· United States GDP dropped in five quarters in 2008 and 2009 where there were fewer workers, working fewer hours, producing fewer goods and services for people to buy 
· Put simply, the great recession occurred because millions of Americans borrowed too much money, to buy houses that they couldn’t afford. When the value of those houses fell, they couldn’t or wouldn’t pay back their loans, and the banks that lent them the money collapsed, this led to a vicious cycle that eventually came to effect everybody
· The recession was caused by the simple human failing of over confidence 
· Over confidence and loss of confidence are two important contributors to phenomenon known as the business cycle  
Business cycle: The expansion and contraction of a nation’s economic activity that happens over a period of years, periodically and with great regularity 
· Researchers, economists and politicians cannot agree as to its causes, but they all concede that the businesses cycle exists
· Periods of economic growth, confidence and prosperity (“booms”) are followed by periods of economic contraction, rising unemployment, and loss of confidence (“busts”), see business cycle diagram (pg. 91) 
Economic depression: An unusually long or deep recession
· Great depression from 1929-1932
· Recessions occur because people lose confidence that the economic system, and the authorities who can help to guide and regulate that system, can deliver the goods and services, the jobs, and the material prosperity that they need and want 
High growth countries
· Poor countries have the greatest capacity for growth. They start from low base and thus, have more “catching up” to do compared to wealthy countries like Canada
· The three countries with the highest GDP growth are some of the poorest countries in world like South Sudan, Sierra Leone, and Paraguay 
· For the past two decades, intense interest has been focused on the rapid economic growth of four countries with huge populations, and large GDPs: Brazil, Russia, India, and China. These countries “BRICs” are thought to represent the globes greatest future source of economic growth and increased prosperity
GDP Per Capita

· Since GDP only measures the total value of a country’s output, it is a poor indicator of whether the people in that country are, relatively, speaking, rich or poor. 
· If GDP measures only “size”, how do they measure wealth? GDP per capita
GDP per capita: A measure of a country’s relative wealth (productivity), calculated by dividing a country’s GDP by its population 
Productivity = outputs (products/services)
		     Inputs (people, $$$) 

· Calculated by dividing a country’s GDP by its population. 
· GDP per capita gives us a rough idea of how much the “average” or “typical” person in a country produces. 
· A country has high productivity when it has plentiful, cheap, high quality factors of production
· Luxembourg is a relatively small landlocked country in Western Europe, yet it has the highest GDP per capita on earth. This is because a lot of people work in Luxembourg but do not live there and so they are not counted in its population. The same thing occurs in Macau. (Pg. 94) 
· The weakness of GDP per capita as a measure of a population’s “wealth” is that it is simply a mathematical calculation, which provides us with a statistical mean. It takes no account of whether a nation’s output is produced by citizens, temporary workers, or migrants. 
· Nevertheless, GDP per capita does provide us with a reasonable idea as to which countries are relatively wealthy and which are not
· Canada ranks 11th on the highest GDP per capita list out of 200 countries
· Countries with the lowest GDP per capita (pg. 95)

Participating in the labour force and Employment
 
Employment: Having paid work
Labour Force: People aged 15 and over, who have a job or a business, and those who are without work, but actively seeking work 
Participation Rate: The percentage of the population aged 15 and over are in the labour force
· Pg. 97 
Unemployment: Actively seeking work, but unable to find work 
· Unemployment lowers productivity 
· People who want work can’t find work
· People are doing less than they could
· Less is being produced
· Less is being consumed
Unemployment Rate: The percentage of those in the work force who are actively seeking work, but can’t find work 
· Historically - Canada’s unemployment rate higher than rate in USA
· Larger % of work force not working
· This is one cause to our lower wealth
· Recently (since 2008): US rate higher
Underemployment: An employment situation where a person is not working at their full potential 
· People who work part-time jobs
· People who have jobs that they are over qualified for, e.g. educated professionals driving taxi’s
Discouraged Workers: People who have withdrawn themselves from the work force because they have judged their chances of finding employment too remote to bother trying 
Income inequality and wealth distribution
Pages 103-106 for the example
The Working Poor: People who have employment, but whose incomes are too low for them to save money or afford all of the necessities of life 
Lorenz Curve: A diagram used to graphically represent the distribution of income or wealth within a population 

