COMN 1000 EXAM TERMS
Agenda setting – The process by which priorities are established (refers to media owners and managers using their influence to shape society’s priorities. Promotes consumption to increase profit. Example – what gets played on radio or what movies are shown?
Access to information – freedom of information – information collected by government belongs to the crown and citizens must appeal to the government to access it in Canada. 
Advertorials - a newspaper or magazine advertisement giving information about a product in the style of an editorial or objective journalistic article. They are disguised as reporting. Ex. Infomercials 
Audience commodity – goods sold in the marketplace valued primarily for earnings they can generate through market exchange. A measurement of a small group of people that can be sold to advertisers as representing the audience for a particular piece of programming. The audience commodity is the main product produced by media that earn their primary revenues from advertisers. Products are made to be sold. 
Audience reach – audience measurement. Refers to the total number of different people or households exposed, at least once, to a medium during a given period. Reach should not be confused with the number of people who will actually be exposed to and consume the advertising, though. It is just the number of people who are exposed to the medium and therefore have an opportunity to see or hear the ad or commercial.
Audience Share – audience measurement. Percentage of radio or television sets tuned to a particular station or channel during a given period.
Auteur theory - a view of filmmaking in which the director is considered the primary creative force in a motion picture. True authentic meaning, what the author meant is the meaning.
Characteristics of the Canadian State – Canada’s identity, culture and condition of being Canadian. Liberal and democratic and allows freedom of speech.
*Complexity vs. reductionism – fullness and complicated way of thinking or showing in media vs. action of making something small in size, simple way of explaining. For example news reports shortened and not complex.
Content analysis – quantitative aspects of media ex number of occurrences of a particular category like how places are news stories covered in? What is their subject? How often are minorities covered? It identifies characteristics of media content.
Culture- a particular way of life of people in a group or humanity in general.  Includes knowledge, belief, morals and customs. Raymond Williams oldesnt meaning of culture was honor worship and agriculture.  Now its human society.  
Cultural model of communication – process of communication draws close connection between processes of social communication and production of common culture.  Raymond Williams coined that the way of life effects the process of language, interpreting, making sense of the communication and message.  Sees communication as shared meaning. Looks at language and shared meaning, values and systems. 
Cultural studies - Cultural studies is a field of research and teaching that investigates the ways in which “culture” creates and transforms individual experiences, everyday life, social relations and power.
Critical theory –looks at how media implicated/ effects our knowledge and understanding of the world. Claims that we have choices to develop technology, to shape it, to use it and to engage with it or not. 
Demographics – relates to statistical study of populations through characteristics of a given population or describes a specific group that may be identified through such analysis.
Denotative vs connotative meanings – explicit words and messages are said to have both denotative and connotative meanings.  Denotative is the literal meaning or dictionary definition. Connotative is an idea or meaning suggested by or associated with a word or thing.  Ex apple – fruit, product, smart. Connotative range of subjective meanings that may be drawn. 
Discourse – in a popular usage, all forms of text and talk about a particular topic or field of activity.
Dominant ideology - the set of ideas most commonly used to explain events in a given society; conventional wisdom or conventional explanations of phenomena that are taken by most people as unchallenged assumptions. Or the dominant ideology denotes the values, beliefs, and mores shared by the majority of the people in a given society; the dominant ideology frames how the majority of the population think about the nature of their society. People with most power create it.
Economies of scale- efficiencies in costs that can be achieved via repetition of the production and distribution processes.  Produce more therefore cheaper cost. Us makes more and sells more. Bigger population produce more earn more profit. Large demand. 
Effects research - A conventional approach to the study of media that focuses on the effects that media have on individual thought and behaviour, often based on a simplistic cause–effect model that ignores the complex and negotiated relationship between media texts and audience meanings. Ex propaganda. We believe anything.
Enlightenment- an early 18th century change in western Europe would view distinguished by an intellectual approach based on a scientific and rational perspective on the world, a fundamental shift in the world view that championed science over religion, justice over the abuse of power and a social contract that specified individual rights and freedoms over the absolutist rule of king and popes. Spread of knowledge through the printing press brought the enlightenment. Industrial revolution. Scientific knowledge to production. Industry dominated.
Feminist media research – a perspective that is critical of the character of modern societies for the male domination of woman that has led to profound human inequalities and injustices.
Frankfurt school – A school of thought led by the German Jewish intellectuals, who argued, among other things that cultural life in modern times has been profoundly changed by the detrimental impact of capitalist methods of mass production. Has impacts on cultural life. Culture and media feed capitalism. Consuming. People’s wants and desires are created and satisfied in the market.
Fourth estate – the media- the role of the media in watching over other powerful institutions in society. 
Gatekeeping – the control of access to media publication or broadcast that determines what gains access according to the identity or character of the media outlet. What the news covers and what they leave out. Controlled publication.
Global village – a metaphor introduced by Marshall McLuhan that captures the sense in which the possibility of instantaneous communication brings societies closer together. Forms global culture and global capitalism. 
Harold Innis – Canadian scholar had the idea that the way people communicate shapes a society and culture. Each communication has its own bias. Innis argued that each communication medium has a bias and influence on social structure and culture. Oral communication had a time bias. Written had a space bias. 
Symbol – no direct meaning it is a representation by resemblance
Icon- picture of something
Index – everything related to object ex smoke and fire.
Ideology – a set of social values, beliefs, meanings ; in Marxist terms it is a critical concept that refers to dominant or ruling class values, beliefs etc. what came to be called dominant ideology.
Industry audience research – the use of social science and market research techniques to study the traits of actual and potential audiences.
Indeterminacy of representation – a sign can signify more than one thing. Ex sound of rain soothing or flood?
Inverted pyramid - he inverted pyramid is a metaphor used by journalists and other writers to illustrate how information should be prioritized and structured in a text (e.g., a news report). It is a common method for writing news stories. The widest part at the top represents the most substantial, interesting, and important information the writer means to convey, illustrating that this kind of material should head the article, while the tapering lower portion illustrates that other material should follow in order of diminishing importance.
Johann Gutenberg - invented printing press. Impact of printing on communicating ideas and knowledge in modern Europe. This advance in technology. 
Language - the method of human communication, either spoken or written, consisting of the use of words in a structured and conventional way.
Libel law – published, written statement that does damage to the good reputation of a person. Any false or insulting statement.  False statement that harms rep of business, group, product ect.
Literary criticism - study, evaluation, and interpretation of literature
Marxist media studies – media promotes ideology. How media supports dominant interests in society and helps them maintains control and power.  Do not focus on media and audience. Materialistic. No freedom. 
Media form analysis – looking at what form media is in. How it is constructed and processed.
Media and identity –  the way media effects the identies whether it be a fan base because audience are active memebers. Buying products causes people to think it gives them identity. Or listening to certain music gives you an identity.
Marshal McLuhan - Canadian philosopher of communication theory “medium is the message” determinist approach that media has social and personal consequences. Coined turn global village.
Mass audience – great numbers of people who constitute the mass audience who use media for variety of purposes.
Mass culture - culture that is widely spread via the mass media
Myth of consumer sovereignty - This is the idea that it is consumers who influence production decisions. Firms will respond to consumer preferences and so produce the goods demanded by consumers. Others argue that consumer sovereignty is a myth. Firms produce goods and use marketing techniques to sell consumers good they don’t really need or want.
Oral, literate, electronic forms- forms of media have different effects and even bias ( Harold innis ) different transmissions,
Popular culture - popular Culture is the entirety of ideas, perspectives, attitudes, memes, images, and other phenomena that are within the mainstream of a given culture
Polysemic - the ambiguity of an individual word or phrase that can be used (in different contexts) to express two or more different meanings. Characterized by many meanings
Primary definers- terms used to define the important elements of a news story, difficult to change. The powerful groups in society who have greater access to the media and therefore a greater influence over the media's definition of 'reality'.
Reception analysis – a research method that investigates how and in what context audiences consume media products.
Representation- production or construction of ideas or images in a communicative form.
Sign – a physical form used in com to refer to something else or thoughts, meaning, understanding brought about by use of symbols in reference to an object, person.ex tree
Signified – mental concept of what is refer to. Ex objects we think of when were hear the word apple. Category tree
Signifier – physical form of the sig., ex symbols such as words. T-r-e-e
Signification – representation of a meaning
Structuralism, semiotics, and post structuralism- Semiotics is the study of everything that can be used for communication: words, images, traffic signs, flowers, music, medical symptoms, and much more. Structuralism stresses that each element within a cultural system derives its meaning from its relationship to every other element in the system: there are no independent meanings, but rather many meanings produced by their difference from other elements in the system. Post-structuralism emphasizes the slippage between signifier and signified.
Structuralism –. a method of interpretation and analysis of aspects of human cognition, behaviour, culture, and experience, which focuses on relationships of contrast between elements in a conceptual system. Analyses and describes the structure of language. Study of text as a whole and the kinds of interrelationships/contrasts that the system builds into itself to give it meaning. Ex. Newspaper – interesting news at front of it.
Theories of the press - eg. Libertarian, neo-marxist, social responsibility.
Libertarian – sees the media as an extension to individuals right of freedom of expression and independent voice. Free will individual rights.  
Social responsibility – argues that ^ fails to benefit society. Theory that an organization or individual, has an obligation to act to benefit society at large. Social responsibility is a duty every individual or organization has to perform so as to maintain a balance between the economy and the ecosystem.
Neo Marxist - inequality in society like (Weber) power and status or classless societies and how inequality has changed over history. It aims to explain or critique Marx' ideas in the face of a changing society. There is status and power because of political and social problems.
Time bias – harrold innis , tendency of com systems to privilege extension of ideas overtime or history
Space bias – harrod innis, tendency of com systems to privilege extension of ideas over space.
Transmission model of communication – is the process of moving messages from a sender through a medium to a receiver. Source- message- receiver. Harold Lasswell questioned accuracy of message and raised questions such as who to who, what channel and what does it affect. It is the model of how by what medium is the message being travelled by.
Uses and gratifications research – A theory that media focusing on how audience members use the media – ex info, entertainment, and conversation.
[bookmark: _GoBack]Vladmir Propp- 1920’s collected 400 fairy tales from Europe and showed how similar the narrative structure was. Hero, helper, conflict. He reduced the complexity of different stories to identify common themes.  (structuralism)
