COM 2200 MID TERM REVIEW POLITICS POLICY AND THE MEDIA
Lecture 2: Conceptualizing Communication and Its Functions
3 Social Functions of Communication
1. surveillance of the environment, disclosing threats and opportunities affecting
[bookmark: _GoBack]the value position of the community and of the component parts within it;
2. correlation of the components of society in making a response to the
environment;
3. transmission of the social inheritance

4 Characteristics of Communication
1. Interactive – sharing ideas, communicating actions, ex, ordering food small double,double. 
2. Symbolic – verbal and non-verbal. Universal sounds, baby>cries>needs attention. 
3.  Dynamic Process – we are evaluated and classified by how we look, what we say and how we say it. 
4. Contextual – depends on context for it to occur. Ex, use different language when speaking to friends vs. Prof. 
3 Models of Communication 
1. Information and transmission model
· Focus on objectivity
· Transmission of data/info
· A resume is an example
· Sender-encoding-media message-noise-decoding-reciever-response-feedback
2. Ritual/expressive model
· Emotions and belief systems
· Cultural symbols, shared values
· Example litertature- moves you emotionally or music creates feelings
3. Publicity model
· Attention gaining/seeking
· PR, advertising, propaganda
· Drama model
 Readings – Lasswell, Structure and Function
Communication = preserving power 
Compares communication with animal and human societies
Lecture 3 : Media and Public Life
John Locke thoughts build Anglo Liberal System
Models of Democracy : Classical Direct Democracy (voting) & Deliberate Democracy (decision making and majority rule)
Media and Democracy
· Connected to public sphere by media being bridge that connects us to democratic society
Journalism and Democracy
· Social contract
· Fourth estate is media
· Cabinet of Ministries, Parliament, legal framework then 4th the media.
Social contract between democracy and journalism 
· freedom of expression and to market ideas
· issues bring attention to media- gov. gets negative PR image- gov. makes changes.
Public Sphere
· public opinion, free marketplace of ideas, the ideas are the goods exchanged
· history of sphere- Athens, deliberated on issues, coffee houses in England, royal court of monarch rules
· Public Sphere is successful due to level of access, rule of law, quality of participation etc. 
· “Bourgeois” represented the public sphere- royalty and rich MIDDLE CLASS
Habermais – ps was transformed into a platform for advertising, instead of debate.
Readings – Textbook Ch.3
Media and politics- media systems shift politics and government and the spread of messages. 
Habermais- Public Sphere ex. Radio, tv, democratic demand to be accessible to public. Ex open court hearings. Media allowed public access and mass democracy. Public sphere is equal to everyone, unrestricted freedom, reasoning and rational decision making.  
Feudal Society- nobles, rule by law, right to life, freedom
Liberal Democracy – middle class
Freedom of the mass- freedom of expression, free press, will of people = will of majority


Lecture 4 : Framing & Agenda Setting Theories
Agenda Setting 
· Medias role in raising importance of an issue, event in the publics mind
· Examples: terrorism or ebola
Event is a happening that is limited by space and time AND Issue is a series of related events that fit together in a broad category
How can we know an issue/event has gone through agenda setting 
· Frequency of coverage, stories length, placement in news, number of media outlets covering issue/event , influence and reaction
Model of AGNENDA SETTING PROCESS
Media agenda – news media, influential media, polling agenda, entertainment media
Public agenda – interest groups, influential, family, friends, issue publics. 
Policy agenda – issues get shown from policy makers
Framing- quality of communication that causes others to accept one meaning over another through selection of media or individual. Ex perception of York u. Framing includes the patterns of presentation and interpretation.
1st level – AGENDA SETTING – visibility and what & 2nd level – FRAMING – how, event, issue
2 Framing Structures 
· Episodic – events shallow description of issues, immediate event, drama  theatrical oriented ex. Us news
· Thematic – in-depth description of issues, continuity of events ex. Uk news broad
Readings: News Frames Terrorism and Agenda Political tweets
Portrayals of terrorism in media outlets after sept 11. News is relied upon for experience and understanding of event and issue. Biases of press, public perception – tv narrow, online greater range. Framing includes the patterns of presentation and interpretation. Audience reactions of news varies, those who see on tv or from word of mouth, response is different. 
Political tweets shape coverage journalist use: press releases, political ads. Journalist use twitter to generate ideas, quotes, data, and different viewpoints
Politicians use social media to influence, twitter. Shape public opinion and spread news. Public learns importance of issues through mass media
Information subsidiaries- press releases, fb, twitter, youtube videos. 
Agenda building research =what issues journalists cover well as public views issues. 
2 Levels of AGENDA BUILDING 
· 1st – cover issue that would be overlooked journalist persuaded to cover 
· 2nd – use certain thing to portray issues journalist influenced by using ex. Quotes, data
Lecture 5: Typology of Media And Ownership
Typologies of Media 
1. Commercial Media
· Ownership , have many media outlets
· Goals and economic logic of operations
· Profit oriented, market driven
· Compete, buy more property and reach more viewers 
· EXAMPLES- ctv, Toronto star, fox
2. Public- Service Media
· Non commericial
· Public owns it, public funded through taxes 
· CBC, TVO,BBC
· Goals and economic logic of operation to enlighten you with broadcasting
· Educative, entertainment, inform
· Operation limited to wide scope
3. Populist Media
· “we media” 
· Ownership, individuals, independent, charities
· Toronto street news, OMNI TV
· Goals to help communities , minorities , small groups, different cultures and languages
· Independent small communities, ethnic newspapers
4. Hybrid media 
· I media
· Huffington post
· Ownership citizen produced, people produce , own content
· One event several people post on it
· Makes people active produce and consume information
· Platform ran by you ex. Twitter
Readings: Toronto street news counter public, market populism
(Habermas)
Public – middle class, white, own property
 Counter public - homeless, minorities 
Publics – different social groups classes
News on street for EVERYONE, free, make $ on ads, editors
Market populism – appeal to larger population
Relationship between ownership and newspaper agendas. They effect each other. 
Lecture 6: Business of News Production: Constraints and Influence
4 FACTORS THAT INFLUENCE/CONSTRAINT CONTENT PRODUCTION
1. Organizational factors
a. Ownership – if owner favours something, it’s media will favor it as well. Ownership shapes content. 
b. Media routine practices – get story on a deadline, info subsidiaries, press releases, cited sources
2. Economic Factors 
a. Advertisements- revenues comes from ads, therefore news wants to be kind to those companies or else they will lose $
b. Degree of market competition- media concentrated on the best, no competition, low quality of work 
c. Cost of production and 3 R’s : RATING- attract viewers, or else cancelled, needs content that attracts, READERSHIP- readers, customers, REVENUES- more you make more you stay in business
3. Political Factors 
a. Political environment and self censorship ex. Disney and Fahrenherail  
b. Laws and regulations ex. Harper and copy right law 
4. Socio- Cultural Factors
a. Geographical locations 
b. “moral norms and cultures
Readings: corporate influences on content, Medical news
1. Tendencies to copy in chain papers
2. News coverage of own companies
3. Influence of newspaper editorial positions
4. Impacts of advertising
5. Double standards on politics and social evidence –commercial pressures
Hospitals control stories, competition in health care. $$$






Lecture 7: Media Bias and Public Affairs: Mediating Diversity
 Media diversity – reflection of various interest groups and opinions of public in media content, ownership and workforce of media organizations
Diversity Mandate and Policy – Canada 1991 broadcasting act CRTC, to strengthen cultural fabric of Canada. 
The way you capture news is different because diversity of:
1. Access/ownership – election and political advertising, Karol (reading)
2. Content – views, spread understanding, news should provide information not opinions to allow viewers to create own opinions
3. Workforce – gender, visible minorities, workforce diversity, racial and gender diversity 
Why is this bad? Different perspectives be a community, every voice heard. Promote understanding between cultures and groups.
Readings: “Too Asian” and Canadian news and housewife, journalist
Ethnic diversity in universities 
Dominant white males in media
Directors have say of what goes in news
AGENDA SETTING THEORY- media is not good at telling what others to think, it is good at showing what issues to think about
Gender bias, white male privilege in media effects news we receive, and what stories are not likely to be covered.










Lecture 8: Censorship and News Propaganda
Military and media coverage- war is fought with control of information 
Types of Censorship
1. Formal – occurs during war, “war measures act” control/suppression of communications. Questions freedom of press. Official.
2. Informal – mechanisms of operation. 1) Embedding information 2) restricted access and clampdown on video footage. In order to conduct propaganda there must be a barrier between public and event.  Ex Osama video.
Folds of Propaganda 
1. Disinformation- misleading/false negative info to allow something or someone to be successful
2. Misinformation- incomplete info ways to influence public 
Propaganda is persuasion by the commission of censorship. They use demonization of opponents and unmade intelligent sources in stories and planted Military pr to provide sound bites. Media is the channel to transport propaganda. 
Readings: selling war and selling peace
Warfare propaganda, Nazi













Lecture 9: Tabloid journalism and their yellow journalism root aka entertainment journalism
Popularised by Joseph Polizer and William Randolph and their ny world and journal
Market competition forced this journalism it is the opposite of quality and responsible
Binary News distinctions 
Tabloid- soft news, private, emotional, lay knowledge and celebrities
Non- hard news, public, rational, expert, intellectuals
Content features of tabloid journalism: FLASHY LAYOUTS AND SENSATIONAL STORIES. Flashy, gossip, dramatic, large headlines and pictures.
Chequebook journalism- owe to story buy exclusive, allow to do whatever they want with information. It is a common practice for tabloids. News should be shared for free for public interest. journalist pays the subject of the work for the right to publish their story
Tabloid journalism is INFOTAINMENT
Market place of ideas vs $$$
Readings: Paul Burrel Trial and le soleil Quebec
British tabloids negative comments on royal after Diana dies
Conservative about monarchy, has small success in bringing them down
Le soleil changes format to appeal 
4 PERIODS OF JOURNALISM PRACTICE 
Transmission, opinion, information, communication
Hypercompetition leads to competitive copying news being a spectacle and similar

