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· 
· Mass Media
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· Dominant Ideology
· Noam Chomsky
· Propaganda Model
· Social Media
· Decoding
· Data Double
· Alternative Media 


Mass Media
· Print, radio, television, and other communication technologies

“Mass” – media reaches many people
“Media” – communication doesn’t take place directly through face-to-face interaction. Instead, technology intervenes or mediates in transmitting messages from senders to receivers

Rise of the Mass Media
Most of mass media aren’t recent inventions. First developed systems of writing appeared only about 5500 years ago in Egypt and Mesopotamia. Print media became truly mass phenomenon only in 19th century. Daily newspaper first appeared in united states in 1830s and was dominant mass medium even as late as 1950
Most electronic media are creatures of 20th century:
· Forerunner of internet established in 1969
· Worldwide Web established around 1991

Sociological Theories of the Media
1. Structural Functionalism
2. Conflict Theory
3. Feminism
4. Symbolic Interactionism

1. Structural Functionalism
· Inspired by Durkheim, this theory has a macro-sociological framework.
· Focuses on social order
· Maintenance of society depends on its different parts fulfilling their particular functions. 

Functions of the Media
Media institutions contribute to the maintenance and survival of society through: 
· 
· Socializing us
· Enforcing social norms
· Conferring status
· Transmitting social heritage
· Promoting consumption
· Keeping us informed about our environment
· Entertainment
· May act as a narcotic 

2. Conflict Theory
· Rooted in the work of Karl Marx
· Provides a macrosociological framework
· Emphasizes social change as occurring through conflict in society

Gatekeeper
· Material must travel through a series of checkpoints (or gates) before reaching the public.  
· A select few decide what images to bring to a broad audience.  
· C Wright Mills: the real power of the media is that they can control what is being presented 

Dominant Ideology - set of cultural beliefs and practices that helps to maintain social, economic, and political interests
· Mass media maintains the privilege of certain groups
· Powerful groups may limit the media’s representation of others to protect their interests.

Propaganda Model (Media Bias)
· 5 filters that determine what is ‘news’.
1. Ownership - Handful of multi-national corporations dominate publishing, broadcasting, and film industries 
2. Advertising - have to attract and maintain a high proportion of advertising in order to cover the costs of production
3. Reliance on Official Sources - journalists do no have time or resources to find out all the information themselves,
4. Flak - 'negative responses to a media statement or program
5. Anti-Communism (Anti-Enemy) - the creation of an enemy to justify political and corporate actions (i.e. Iraq)

3. Symbolic Interactionism
· Focuses on the micro-sociological issue of interaction among individuals through the use of symbols
· Verbal/non-verbal
· Rise of the internet has encouraged and facilitated new forms of communication and social interaction
Social constructionism - we construct our own social reality through symbols

Opposition Through Alternative Media - forms of communication used by subordinate groups and social movements to present their own messages, that challenge existing conditions of society
· Ex: community television, documentaries, etc.

4. Feminism
· Analysis of inequality between women and men
· Both micro and macro-sociological analysis
· Patriarchy (macro) - a society or form of social organization based on male domination

Representations in Mainstream Media
· Dominant ideology is reflected in media messages
· Under-representation
· Members of disadvantaged groups within society are seemingly non-existent in media
· Misrepresentation
· Stereotypical and negative

Advertising
· Billion $$ a year industry
· Women and men are presented in stereotypical ways
· Maintain and perpetuate standards of beauty, thinness and ‘proper’ gender roles 
· Common stereotypes for women:
· Nagging
· Homemakers/ mothers/ nurtures

Normalization
· Some bodies are labelled normal and some abnormal 
· The body is pathological
· The body is your enemy
· Technologies of correction are available
· The media reflects and promotes the ‘normal’ body and 

Interpreting and Resisting Mainstream 
Decoding (Hall) - the interpretation of media content by audience members
· Dominant-hegemonic reading
· Oppositional reading
· Negotiated reading

Social Media
· Primarily Internet- and mobile-based tools for sharing and discussing information 
· 
· Facebook 
· Twitter
· Myspace 
· Wikis
· Blogs
· Youtube 


Social Media and Privacy
· Many people divulge personal information on social media
· Goffman: front stage and backstage
· Blurring the distinction between public and private
· Extending the front stage
· Ways of creating and maintaining identity 
· Can be difficult to change identities 
· Potential employers doing ‘google searches’  and monitoring social network sites
· Parents fear their children’s safety from online predators

Social Media and Surveillance
· Groups can use social networking sites to advertise, organize and spread
· Police and government organizations can also use these sites to monitor social dissent

Social Media Marketing
· Businesses are experimenting with social media marketing 
· Can provide suggestions of products and services that are tailored to us personally
· Johanne Blakely : Social Media and the End of Gender

Data Double
· Data profile made up of assembling information about a particular individual in order to generate a profile —a picture of their patterns and behaviour 
· This profile often has a life of its own and can both benefit and constrain an individual’s life chances 

Social Sorting, Civil Liberties, And Politics of Information
· Surveillance is not neutral 
· Social sorting = modes of categorizing populations and treating people differently according to socio-economic status ethnicity gender etc.

Choice
· To be a meaningful choice should imply genuine alternatives and refusal costs that are not wildly exorbitant
· Those who choose not to comply are viewed as suspicious—if you’ve done nothing wrong you have nothing to worry about
· Need to keep things to ourselves


