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1 m to 2m (ANS: 8.8 million)

30 000 to 100 000 (ANS: 3.9 million)

700 000 to 800 000 (ANS:  75.6 million)

Amount of snow in new york last winter: 50 to 150 inches (ANS: 26.1 inches)

The number of mcdonalds’ worldwide: 40 000 to 50 000 (ANS: 34 492)

The number of genes in a human: 40 000 to 100 000 (ANS: 24 000)

Making Room for Argument
CHAPTER 1 breakdown

Why make room for an argument

There us a classic Monty Python skit titled The Argument Clinic

Watch the short clip and take note of the conceptions of argument and any questions about argument that might arise (Argument Clinic – Monty Python)

Argument: contradiction, disagreement
One person is frustrated, while the other is calm.

Meta argument: arguing about having an argument


The term argument has several meanings:

· Contradiction between views
· Disagreement among arguers
· A quarrel between arguers
· And attempt to prove a viewpoint
Can you think of any other meanings for the word argument?

We argue about many things:

· Metaphysical questions
· Moral issues
Is it okay to have sex before marriage?
· Political issues
Should Ford be re-elected?
· Social issues
Do parents play a big part in bully’s lives? Is smoking in public places okay?
· Economical issues

· Personal issues
What should I major in, in University? Should I work part time while in school or not?
· Professional issues

Make a list of specific issues for arguments.


Bias can interfere with arguments:

Overconfidence effect:
· When we think too highly of our understanding of a situation

Confirmation Bias:
· When we favor arguments that uphold our beliefs (only believing what you want to believe)

Halo Effect:
· When we assume that someone with positive attribute(s) is intelligent, pleasant, moral, etc. (we believe whatever they say because we trust them)


An argument is defined as “a set of reasons offered in support of a claim.”

· The reasons can be oral, written, or visual, etc
· The claim ius anarguments conclusion
· The reasons are also know as an arguments premises

BATTERSBY (READING)

Claim	Reasons
Conclusion	Premise
Reasonal opinion	Support
Standpoint/stance	Evidence
Thesis	Proof
Viewpoint	Backing

Don’t cheat on your essay; its unfair to all the other students
Conclusion: You shouldn’t cheat on your essay
Premise: it’s unfair to other students if you cheat

Assessing real life examples 

Step 1 identify the components of an argument.
· These include the arguments conclusion and premise(s)
Arguers and system of arguers

· Where there is an argument, there is an arguer behind it.
· An arguer can be a single individual or a ghroup of people who hold a viewpoint.
· This is the first of several “people” who can be involved in the make-up of an argument

· The premises used by an arguer may be rooted in the arguer’s systems of belief which may be influenced by our sex, race, nationality, religion, education, career, personal experiences, etc.
· Systems of belief can remain rooted and unchanging or they can be rejected. 

An audience is comprised of a person, r group pf people, who are being convinced of a conclusion.

Different Kinds of audiences 
Specific audience: considering the actual audience members of an arguent, their belief systems (eg., profession, family status, etc)

Universal Audience: an abstract concept that assumes a broader audience reasonable people worth different systems of belief

Different kinds of audiences

Sympathetic: those who are inclined to side with a given argument

Open: those who are open to considering an argument they may not haver agreed with, or thought a bout, in the past.

Hostile: those audience members who do not agree with an argument and are the hardest to convince of a conclusion

Opponents and Proponents

There is always an opponent to an argument one makes.
Its important to consider opposing views when developing an argument.
There is always a dialectical exchange.

An opponent may respond by criticizing one’s argument, by requesting some kind of clarification, or by expounding an opposing argument.

A dialectical exchange is a process between proponents and opponents who engage in a dialogue of arguments, criticisms, doubts, questions, and so on.

· Halo effect
· Overconfidence effect
· Confirmation bias
· Argument
· Conclusion
· Premise
· Arguer, audience, opponent and proponent
· System of belief
· Dialectical exchange
· Specific audience, universal audience
· Sympathetic audience
· Open audience
· Hostile audience
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